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CONNECTING KIDS TO COVERAGE 

NATIONAL CAMPAIGN 

Campaign in Action: Partnering with Businesses; Using 

Outreach Video to Expand Social Media Reach 
 

 

Children’s Defense Fund-Texas Promotes Fiesta Mart Inc. Partnership, Video Shared Across 

Social Media Channels 

 

Children’s Defense Fund-Texas (CDF-Texas) and Fiesta Mart Inc. have been working together for more 

than 10 years connecting kids to coverage at enrollment events held at the Texas-based grocery stores. 

When the partnership was featured in a Connecting Kids to Coverage National Campaign Outreach 

Video on the importance of working with local businesses, CDF-Texas used the video as an opportunity 

to connect with other potential partners. CDF-Texas shared a link to the video through its Twitter and 

Facebook channels. Additionally, the organization incorporated the video into an online article about 

children’s health coverage for Texas Well and Healthy, a grassroots, statewide campaign to ensure 

Texans have access to health coverage (pictured below and continued on next page). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://texaswellandhealthy.org/2014/01/27/connecting-kids-to-coverage-a-role-for-each-of-us/
http://texaswellandhealthy.org/2014/01/27/connecting-kids-to-coverage-a-role-for-each-of-us/
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